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Background and Goals

e Research funded through the national broadband
grant
* Capture Idaho residents’ opinions regarding

broadband as it relates to their respective local
communities and to the state.

— Why residents don’t have or use broadband

— What we can do to help them use broadband

— How residents use broadband and what’s important
e Results to be shared with leaders to use as input

for decisions that impact broadband
development plans



Methodology

Computer Assisted Telephone Interviews (CATI)
conducted late 2010

* Older methodology employed to capture both internet non users
and users

Purchased lists of landline & wireless numbers
Supplemental online responses via Idaho online link
Supplemental data collection of 18-24 age group

Total ID responses = 1,687 resulting in a 95%
confidence level with + 2.4% margin of error

Regional data is statistical validity to a 95% confidence
level and + 5% - 7.4% margin of error



Timing

e CATI conducted in late 2010

* Online surveys collected November/
December

 Supplemental 18 -24 age group responses
collected Q1 2011
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7. Which of the following companies offer broadband service to your household, including the one you may use?
Remember broadband is not dial up service, but rather high speed internet service that is "always on."



o How/Where Access Internet
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8. We'd like to know whether you or others in this household use a computer or other device that can access
the Internet at work, school, home, or anywhere else on at least an occasional basis. In which of the
following places does any household member access the Internet? Please SELECT ALL that apply.
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I5ARO Top 11 Internet Uses
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10. Please indicate how you or others in this household use the Internet. This is a rather long list, but to help
ensure good Internet services for your community, we need to know if you or others in your household ever
use the Internet for the following. Select ALL that apply.
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10. Please indicate how you or others in this household use the Internet. This is a rather long list, but to help
ensure good Internet services for your community, we need to know if you or others in your household ever
use the Internet for the following. Select ALL that apply.
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o Internet Connection to Home
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12. What type of Internet connection comes into your home?



w0 Broadband Speed at Home
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13. Describe your broadband at home. Do you have the "basic" Broadband or do you pay extra for a
"medium" or "premium" broadband that provides faster speeds?
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18. What is the MAIN reason you do not have or use the Internet?
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19. If free courses were offered locally to teach people about the Internet, how to use it, how to send and

receive email, how to protect your information, etc., is that something you would definitely take, probably
take, probably not take, or definitely not take?
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20. What would most motivate you to subscribe to broadband service if it were available?
Select one of the following:
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o Rate Quality of Life in Household
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Would you say it is excellent, very good, good, only fair or poor?

22. Overall, how would you rate the quality of life for you and those in your household today?




L'l NK

BAHO Rate Economy in State
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23. How would you rate economic conditions in our state today:
excellent, very good, good, only fair, or poor?
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24. Broadband can bring benefits to a lot of areas in your life. We'd like to explore some here. How important
are the following quality of life aspects that could be impacted by the use of broadband technology?
Rate each on a scale from 1 to 5 where 1 = Not important and 5 = very important.
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o Broadband as Factor in a Move
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27. If you were to move, would the availability of broadband be a key decision factor regarding where you
would live?
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Emergency medical consultation
Cardiac care

Mental health counseling
Dermatology consultation

Pediatric consultation
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28. “Telehealth" is the ability to visit with a health professional using internet. How important to your
household are the following telehealth services? On a scale from 1 to 5 where 1 is least important and 5 is
most important, how would you rate each of the following?
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30. How important are the following ideas to improve energy use and management?
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o Importance for Public Safety
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31. How important is the use of broadband to improve public safety and homeland security in the following?
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32. How important are the following online government services or community information?

Hours of op - public places

Bus with gov't (license, permits)

Election info

HID
School events & closures
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15230 For Small Businesses
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33. Which of the following would be most effective in promoting the use of broadband by small businesses?
Select just one
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34. How important are the following to the economy in our state?

Importance for the Economy
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